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UG0201-BBA-51T-102: Business Communication Skil'ls

The learners will be able to:

Col. Define    key    concepts    and    identify    essential    elements,
Kcomponents, and types of communication

CO2. Outline  the  use  of  basic  and  advanced  writing  techniques
Kanticipating audience reaction

c03.
Elaborate   how   verbal   and   non-verbal   barriers   influence

Ucommunication, and demonstrate strategies to overcome these
banners

CO4.
Prepare  informal  and  formal  business  letters,  and  reports,

Pproofread and edit copies of business correspondence and their
formats

COS. Plan,  participate  and  use  appropriate  strategies  for  business S
meetings

CO6.
Develop  interpersonal  skills  that  contribute  to  effective  and

Ssatisfying  personal,   social,   and  effective  relationships  and
utilise electronic mediums

CO7.
Explore the impact of verbal and non-verbal communication,

Aacross  different  cultures  and  interpersonal relationships,  and
assess their role in conveying emotions and attitudes

CO8. Analyse communication breakdowns and identify instances of
Awrong choice of medium

CO9. Create  comprehensive  communication  plans  and  strategiestalloredtospecificonganisationalorinterpersonalcontexts
S

C0 10.
Critically evaluate the role and effectiveness of verbal and non-

Everbal   communication   considering  cultural   and   contextual
factors, and propose strategies for adjustment

CO 11.

Evaluate     the     quality     and     effectiveness     of    business

E
communication     documents,     public     speaking,     seminar
presentations,   interviews,   group   discussions,   and   personallisteninghabits,andproposestrategiesforimprovement
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UG020l-BBA-52T104: Business and Management

The earners will be able to:

Col. Recall  key  concepts  and  principles  related  to  business  and Kmanagement

CO2. Identify the various forms of ownership and types of industries K

CO3. Articulate the concepts of trade, industry, and commerce U

CO4. Apply basic business management principles to solve business
Pand industry-related problems

COS. Analyse different management thoughts,  including classical, Anco-classical. and contingency approaches

CO6. Formulate effective plans and strategies by integrating various
Scomponents of I)tanning

CO7. Design   organisational   structures   based   on   principles   of
Sorganisation and delegation of authority

CO8. Assess the impact of recent changes in management practices Eon business operations
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UG0201-BBA-52T105: Strategic Management

The learners will be able to:

COL.          |dent
ify the forces impacting corporate and business strategies K

C0 2.         Analyse critically the factors involved in strategy-making A

C03.         £ussfenss  the  resources  and  constraints  for  strategy-making  in  a
Eess context

co4.      [::ine   the   importance   of   social,   economic,   political,   and Kological forces shaping business strategies

C0 5.         Investigate the impact Of intemationalisation on strategy-making P

co6.       Fh':torate the strategic decisions that organisations make and have
Ubility to engage in strategic planning

co7.        Ldi::ti
•fy the  basic  concepts,  principles,  and  practices associated

Kstrategy formulation and implementation

ExplCO8.formmultiore  and  apply  knowledge  gained  in  basic  courses  to  the
Pulation  and  implementation  of  strategy  from  holistic  and

-functional perspectives

AnalCO9.develPerspyse and evaluate critically real-life  company situations  and
Aop    creative    solutions    using    a    strategie    managementective

Desccolo.i::,ebarriribe strategic management, including historical development,

Kconcepts  like  strategic  intent  and  fit,  types  of  corporate
gies,  business-level  strategy roles,  strategy  implementation

ers, and the significance of strategic evaluation and control
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